NEW ZEALAND

POLICE

Nga Pirihimana o Aotearoa

IR-01-23-8713

24 April 2023

Thomas
fyi-request-22200-460a05ad@requests.fyi.org.nz

Kia ora Thomas

| refer to your Official Information Act 1982 (OIA) request of 21 March 2023 for
information relating to Police visual identity guidelines.

You requested:

A copy of the New Zealand Police Visual Identity Guidelines. By Visual Identity
Guidelines, | refer to material that informs the use of the New Zealand Police
brand identity which includes the Vehicle Livery Guidelines..

Attached are the New Zealand Police brand guidelines. You can also find the following
additional guidelines online on the Police website https://www.police.govt.nz/about-
us/publication/use-nz-police-brand-and-police-uniform-items.

You have the right to ask the Ombudsman to review my decision if you are not satisfied
with the response to your request. Information about how to make a complaint is available
at: www.ombudsman.parliament.nz.

Yours sincerely

e M——\; ey A
C
Jane Archibald

Executive Director: Media & Communications
Police National Headquarters

Police National Headquarters
180 Molesworth Street. PO Box 3017, Wellington 6140, New Zealand.
Telephone: 04 474 9499. Fax: 04 498 7400. www.police.govt.nz


mailto:xxxxxxxxxxxxxxxxxxxxxxxxxx@xxxxxxxx.xxx.xxx.xx
https://www.police.govt.nz/about-us/publication/use-nz-police-brand-and-police-uniform-items
https://www.police.govt.nz/about-us/publication/use-nz-police-brand-and-police-uniform-items
http://www.ombudsman.parliament.nz/
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P BRAND GUIDELINES 2

Who we Are Branding isn’t just about a logo. Everything we do and say at New Zealand Police contributes
to our brand and people’s opinion of our brand. It is part of our purpose, our mission, our
vision, our goals and all elements of Our Business.

No matter what district or workgroup you belong to, we One of our values is professionalism, so having a unified
all collectively contribute to the one brand — New Zealand brand approach for Police is closely aligned with living
Police. Our brand contributes to the overall perception of our values.

New Zealand Police and helps build trust and confidence. fikic docLiaRRAAts out TRasEIEIElines foRERRIhe Ned

The material we publish, our building signage, our Zealand Police brand in a consistent and professional way;,
campaigns, promotional material, and a wide range supporting our values and building trust and confidence.
of other products all contribute to our brand.

Please contact brand@police.govt.nz regarding:

i assistance or support with branding needs

i use of the Police brand in advertising
(including TV documentaries/shows)

B sponsorships or external facing initiatives

= anything shown in this document.




P BRAND GUIDELINES

Contents

New Zealand Police logo

Logo variations

Improper use of the Police logo

Colour palette

Supporting colour palette

Koru

The Police crest

Police tohu

Tohu with the New Zealand Police logo
The Police and New Zealand Government coat of arms
Tukutuku chevron

Full colour tukutuku chevron

Single colour tukutuku chevron

Turning of the Tide koru

10

1

12

13

14

15

16

17

Koru line

Workgroup lockups
External-facing graphic identities
Internal-facing graphic identities
New Zealand Government logo
Our fonts

Our font styling

Photography

Social media branding
Icons/pictograms

Branded promotional items
Publications

Email signatures

Vehicle livery and decals

Signage

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32




[P  BrRAND GUIDELINES

New Zealand
Police logo

NEW ZEALAND

POLICE

Nga Pirihimana o Aotearoa Nga Pirihimana o Aotearoa

We are one united brand — New Zealand Police. Our logo is the
central element in how we identify our organisation. While we have
Police districts, to the public we are always New Zealand Police
and the logo should reflect this. The logo should never be altered
in any way and is protected by government legislation.

All use of the Police logo In advertising, sponsorship
or external facing Inltlatives must be approved.

The primary logo can be requested through the
'Photo Library' on Ten One.

PRIMARY LOGO - FULL COLOUR

PRIMARY LOGO - REVERSED
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5
® ® . . .
L ogo Var'a t’ons We should always strive to use our primary logo where possible.
However, our logo variations give us flexibility in situations where Our logo should never be the most prominent
the format does not suit the proportions of our primary logo element on a page. It should be scaled fo be
prop P ¥ logo. noticeable without belng Imposing.
All versions of the Police logo are available in reverse (white
for dark backgrounds) and monochromatic (dark for light
backgrounds) formats as required.
PRIMARY LOGO SINGLE COLOUR LOGOS
* NEW ZEALAND @ NEW ZEALAND
We should always endeavour to use Single colour logos are available in
the primary logo which includes the POL'CE Police navy, white and black only. POL’CE
te reo translation. Ngé Pirihimana o Aotearoa Nga Pirihimana o Aotearoa

MINIMUM OF 40MM

REDUCED LOGO

Only for use at small sizes where our
te reo Maori tagline becomes illegible

CLEAR SPACE

o
@ /Npsbz‘:iénso The logo should be given room * NEW ZEALAND
to breathe so it isn't duttered POL'CE
bysurrounding elements or @
the edge of a page

Ngé Pirihimana o Aotearoa
MINIMUM OF 33MM

The reason for clear space is
to ensure the logo visibility

and impact. *

MINIMAL LOGO

These are only for use when the
te reo Maori tagline and/or the Police
crest become illegible.

The minimum amount of clear @ /NPEWOZLEiEE)
pace IS al to the heigk f
[POLICE :iiii ™"

[NEW ZEALAND

POLICE

MINIMUM OF 25MM

[POLICE
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'mproper use o f The Police logo (and any logo variation) should not be edited or

altered. The following are examples of improper (or outdated) If you see any Incorrect use of the Police logo,

the Po’ice logo use of the New Zealand Police logo. you can send It o brand@police.govt.nz

® ® ®

Do not use the old logos

Do not alter the colour of the logo * Do notu cial effects such as
%,

NEW ZEALAND

gy“ S drop shadows wi
X/ poLicE %} | POLICE

e Ngd Pirihimana o Aotearoa Ngé Pirihimana o Aotearoa

NEW ZEALAND

® ® ®

Do not position the logo at an angle ‘\0 Do not skew, stretch or warp the logo. Do not crop the crest off the NEW ZEALAND
VV @ ‘ AT TE RN primary logo Po L ' C E
‘L@V‘\ ‘o\o° \ ‘Q \&‘ Ngé Pirihimana o Aotearoa
o‘.
Q of \a
‘\0 o ‘(\o“o R Prinmane g ke
A\
Q o

® ®

Do not change the siz

Do not place the full colour, navy or
NEW ZEALAND T
elements (such clashing background

s the cre N black
or koru) of the Iog'::-w f @ P OL'CE colours or dark images

Ngd Pirihimana o Aotearoa

Always use the reversed logo.
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Colour palette

Our colours are designed fo capture the spirit of New Zealand
Police. They are instantly recognisable visual anchors, derived
from traditional associations with Police such as uniforms and
patrol car lights.

PRIMARY COLOURS

New Zealand Police navy and white
are the foundations of any content
we create.

Police navy

White

02275

100 86 10 60
#00164b
2768 C

RGB 000
CMYK 0000
HEX Eainng
PMS White

SECONDARY COLOURS

Our secondary palette of blue, cyan
and red complements and enhances
our primary colours.

Police blue

Police cyan

Police red

39 61 146
100 92 5 0
#223d92
287 C

0 189 242
75000
#00BDF2
299 C

237 26 59
0 100 80 O
#ED1A3B
185C
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Supporting colour palette

GREYS

Greys are used as structural colours for
fext and graphic devices.

90% 20% 10%

RGB 65 64 66 128 130 133 RGB 209 211 212 RGB 230 231 232
CMYK 00 0 90 00 0 60 CMYK 0002 CMYK 00010
HEX #414042 #808285 HEX #D1D3D4 HEX #EGE7ES8

CYAN TINTS

Cyan tints are used for creating charts
and infographics along with the main
colour palette.

90% 20% 10%

RGB 50 197 244 RGB 233 247 254 RGB 233 247 254
CMYK 63000 CMYK 4000 CMYK 7000
HEX #32C5F4 HEX #D7FOFC HEX #EQF7FE

AUXILIARY COLOURS

Auxiliary colours are mostly used for infographics, tables or charts.
They are used when our primary and secondary palettes are not enough.
We never use them regularly or dominantly.

RGB 2317 125 RGB 235 103 36 RGB 53 168 73 RGB 195 217 57 RGB 255 242 0
CMYK 2 100 14 O CMYK 37499 0 CMYK 78 8 100 O CMYK 280950 CMYK 0 0100 0
HEX #E7067C HEX #EB6724 HEX #35A849 HEX #C3D939 HEX #FFF100
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Koru

The koru, a young fern frond, is the key graphic element that
connects our brand to our identity as a nation.

The koru is a reference to fe ao Maori and a celebration of
Aotearoa New Zealand's unique heritage. Its connotations of
encapsulation, protection and peace align with our values
as an organisation and reiterate New Zealand Police’s
commitment to Maori.

ROUNDED ON TOP

Follows the natural curve
of a fern frond.

8° ANGLE

SHARP ON THE BOTTOM

Represents the solid
foundations of Police.

Visual principles from the koru are embedded throughout
our branding — always present but never distracting from
the content our graphics support.

All versions of the Police logo (primary and abbreviated)
must include the koru.

Representing the continuous
forward momentum we strive for.

A koru line deslgn can be used for headers and
footers of documents, and In presentation templates.
Detall can be seen on page 18.
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The Police crest

The Police crest is an integral part of New Zealand Police history
and an important component of our logo. It is always preferred
that the primary logo (with the crest) is used, rather than the
crest on its own. It can be used on its own internally when a
Police presence is required but space is limited.

Requests for use of the Police crest can be
directed to brand@police.govt.nz

10
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Police tohu

The tohu is a distinctive mark that symbolises New Zealand Police’s
commitment to Maori and the Treaty of Waitangi. It originates from
the whakatauaki / proverb gifted to New Zealand Police in 1996 by
respected Ngati Porou Kaumatua and scholar Apirana Mahuika, who
was a member of the Commissioner’s Maori Focus Forum.

The three tohu designs can be requested
through the 'Photo Library' on Ten One.

1

WHAKATAUAKI

E t0 ki te kei o te waka, kia pakia koe e nga ngaru o te wa

Stand at the stern of the waka and feel the spray of the
future biting at your face

S pture
r a new relationship between

Dr Apirana Mahuika's
Maori and

TOHU USE

Due to spac smaller form content such

as bro mandatory
for the omething
which can be (

team during the desig

E ta ki te kei o te waka,
kia pakia koe e ngd ngaru o te wa

TOHU - POLICE NAVY

E tia ki te kei o te waka,
kia pakia koe e nga ngaru o te wa

E ta ki te kei o te waka,
kia pakia koe e nga ngaru o te wa

TOHU - FULL COLOUR TOHU - REVERSED

The design depicts ‘ngaru’, the waves of time, and ‘haere whakamua’, a vehicle towards common goals. Below the mark is the whakatauaki itself
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s} o
App’y’ng fhe thu w, fh fhe Where space allows, the Police logo and tohu should sit beside each other.
® When using together with the New Zealand Police logo, separate the marks
New zea’and POl’ce ’ogo by a minimum of one crest-width.

FULL TOHU

When using the full tohu (including the whakatauak) it
must be large enough to be legible, at least 40mm wide

NEW ZEALAND

POLICE

Nga Pirihimana o Aotearod | ki

1
1
l

MINIMUM MINIMUM OF 40MM
SPACING

REDUCED TOHU

The tohu's whakatauaki may be removed v
smaller than 40mm, or as a backgre

t must be large enough 1o be legible, at least 30mm wid

"NEW ZEALAND

POLICE

Nga Pirihimana o Aotearoa

MINIMUM MINIMUM OF 30MM
SPACING
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°
' he POl’ce and New The New Zealand Police coat of arms represents the sovereign
The coat of arms should only be used on

nature of New Zealand and the Government's authority. Police uniforms. Any Police use of the coat

zealand Governm en t It is for government use only and should not be edited or altered. of arms must be approved by Capability

capabllity@police.govt.nz
Any use outside of government must have permission from the

coa t o f arms Ministry of Culture and Heritage.

W

Wi

NEW ZEALAND POLICE COAT OF ARMS NEW ZEALAND GOVERNMENT COAT OF ARMS
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Tukutuku chevron

THE TUKUTUKU

The design comes from traditional tukutuku panels,
an ornamental flax latticework used to decorate Maori
meeting houses.

These panels are created by two weavers, working together
on each side of the frame in kaupapa (partnership). The final
panel represents the dialogue between each weaver and the
narrative depicted in the design of the weaving

New Zealand Police’s tukutuku is woven between New
Zealand Police and the communities we serve. Our design
depicts a continuous forward pursuit of excellence in the
form of a chevron, an insignia historically tied to Police.

14

While a chevron is common with policing around the world, It can be applied as a footer to publications, as a background
the tukutuku chevron is a central part of New Zealand Police's pattern or a graphic element to enhance a design. It is also
branding that has been created to distinctly represent New used widely on Police signage.

Zealand Police, as well as our Maori history.

THE KORU

A red line runs through the middle of the full colour tukutuku.

The line relates to the red koru in our logo. As a motif, it
represents ancestry and the passing of knowledge.

x8 x8
x‘x V."l?‘ rN 'y VVIV
A Nltj AN S t’.t}l:
2 6 4 & VVIV‘.VV.Y
NININI}'I'
1.'1.#1.)1.#4.“.%
N.N.Nlbilbilﬂ
RRRBOK
QRS
RRRRR% X
.VV
73
L
x25 .
XXX XX XX
sgsx
74
39
XXXXXXX
REXRXRIR
04 NIMININI"
NINI’!Ir .
X IXRRRXXX
AR Alu.n AN LA'k

The thickness of the red koru when
used as a large graphic device, ie. a
full page graphic or decal

The thickness of the red koru when
used as a footer.
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Full colour
tukutuku chevron

15

The full colour tukutuku chevron is used as a footer or Do not place text/Images on top of the
large-scale graphic, i.e. full page graphic or decal. tukutuku chevron.

Do not use the tukutuku chevron as anything
other than a footer or full page graphic, l.e.
header, page divider.

FULL TUKUTUKU PANEL

The tukutuku weave pattern is
primarily used with a navy background.

ANGLE CROP FOOTER

A tukutuku footer may be cropped on
an &° angle. This method is especially
useful when space is limited.

(8) | POLICE

Ngd Pirlhimana o Aotearoa

HALF TUKUTUKU PANEL

The tukutuku weave patfern may be
used with a navy background on the
bottom half of the panel

KORU ENDING

DOOOOODT

This method is most used where the
tukutuku is a full page or large-scale
graphic, ie. full page graphic or decal.

ey
=

SOORION

>

SIIIiT IR
gl Tiiig

The red koru in the tfukutuku chevron
can be extended.

XX00000 XX
x6 x3
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Single colour
tukutuku chevron

The tukutuku chevron can be applied as a single colour
graphic. This application must be used sparingly. Overuse
can quickly make a design too cluttered/busy.

16

The single-colour tukutuku chevron must
only be used In the colours Indicated below.
A tukutuku chevron design can be requested
through the 'Photo Library' on Ten One.

SINGLE COLOUR OPTIONS

The tukutuku chevron can only be
used in three different colours, light
grey, Police cyan and Police navy

TUKUTUKU AS A PANEL

The tukutuku chevron can be used
as a panel. This is mostly usec

watermark

overing a full page

The paneling should always be
cropped at the top and bottom

edge of a ‘row’, never through a row
All rows should always depict a

full-height chevron to ensure the
graphic visually points fo the right

BULLET POINT

The tukutuku chevron can be used as
a Police-branded bullet point. It must
be the height of the font.
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Turning o f fhe The Turning of the Tide koru mark represents New Zealand Police’s

vision of achieving better outcomes for New Zealanders through
® working in partnership with iwi. The Turning of the Tide koru can be requested
’ e or u through the 'Photo Library' on Ten One.

It can be used as a single pattern in relevant documents, repeated

as a pattern/panel, or on entryway signage and infernal meeting
room glazing.

SINGLE COLOUR OPTIONS TURNING OF THE TIDE
KORU AS A PANEL

The Turning of the Tide koru can

only be used in four colours, light The Turning of the Tide koru can be

grey, Police cyan, Police blue or used as a panel. This is m used

Police n: s

termark covering a full

av

oras a decal

The paneling should always be
cropped at the top and boftom

edge of a ‘row’, never through a row.




P

®
Koru "ne The koru line is a representation of the koru from the New This can also be used to separate sections and fitles.
Zealand Police logo. The koru line can be used for the headers

and footers of documents, and in powerpoint templates. The size and scale of the koru line should not be a

dominating feature.

COLOUR OPTIONS HOUSING

The koru line can only be used in The koru line can be used to 'house'
light grey, Police cyan, Police navy important information or headings.
or Police red.

. ) ‘\
a I
. \
N 2
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Workgroup
lockups

For overarching workgroups only.

For example, Media and Communications may have
one but the Marketing and Brand team (in Media and
Communications) would nof.

©

FOR USE IN

. internal presentations
. workgroup reports

. strategy documents

®

NOT FOR USE IN
. external facing campaigns and initiatives
. advertising

. email signatures.

Workgroup lockups have been developed where there is
a benefit in highlighting the workgroup to particular audiences.

Workgroup lockups are avallable on a case by case basls.
To request a lockup for your workgroup, please contact
brand@police.govt.nz

You will need to provide a strong case for requesting one.
This will need to Include why the primary New Zealand
\ Police logo Is not sufficlent.

~

/

19

The workgroup’s name should align with
the end of ‘Police’. If the name is lengthy,

align to the end of the closest word

1
1
1

!

1
I

NEW ZEALAND

POLICE

Nga Pirihimana o Aotearoa;

2200333350033 -Search and Rescue,

The
chevron and v

cen the tukutuku
group's name must

be af least one iteration of the chevron,

The amount of tukutuku chevron

5

oup's name ma
at least six

before the workgr
vary, but must t

y

iterations of the chevron, ie. D))



[P  BrAND GUIDELINES

External-facing
graphic identities

EXTERNAL-FACING GRAPHIC IDENTITY CRITERIA

5 it with the public

. must supportam and the test of time

. any public
identities mus DPIC
Marketing and Brand team.

©

FOR USE IN

. advertising or campaigns

. social media

. printed material and collateral

®

NOT FOR USE IN

. email signatures.

New Zealand Police has a select number of graphic identities
to support key priorities and areas of work. They have each met
strict criteria and must be approved, developed and designed

by Media and Communications.

Approved external-facing graphic Identities
usually appear alongside the New Zealand
Police logo. They typically do not appear
on their own.

20

ROAD SAFETY
IS EVERYONE'S

RESPONSIBILITY

Te huarahi haumaru ma
t3fou katoa te haepapa

Key criterla met: Road policing
major area of work for the

s an ongoing
isation

Ur recruitment as pa
ition for joining Ney

value p

DO YO

Ny

i NON EMERGENCY s ] Q5
> BEACOF EMERGENCY s 11

Key criterla met: Recruitment is an ongoing

major priority for the

Key criteria met: Major area of work for Police
rganisation important information for the public to know
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Internal-facing
graphic identities

INTERNAL-FACING GRAPHIC IDENTITY CRITERIA

. must support a key priority or goal for New
Zealand Police, supporting Our Business

. must be relevant to the large majority of staff

. must be a major programme of work for New
Zealand Police

. must NOT be a workgroup. Workgroups should
not have their own graphics.

9

FOR USE IN

. internal publicafions

. internal reports

. internal campaign material.

®

NOT FOR USE IN

. email signatures.

New Zealand Police has a select number of graphic idenfities
to support key priorities and areas of work. They have each met
strict criteria and must be approved, developed and designed

by Media and Communications.

21

Workgroups should not have thelr own graphic
Identitles without a strong ratlonale for doing so.

All Identities must be approved, developed and
designed by Medla and Communications in the
first Instance brand@police.govt.nz

Frontline Safe

T PROGRAMME

.:! FRAME ?

KIATU

STAND TOGETHER =

Key criteria met: Key priority for the
organisation, relevant for all frontline staff.

Key criterla met: Key priority for the organisation,

relevant to the majority of Police staff.

Key criterla met: Key programme of work for the
organisation, relevant to all Police staff.

@"

A

@

) SEEURE % RELMBLE

Key criterla met: Wellness of our people is of
high importance to New Zealand Police.

Key criteria met: Recruitment and career
progression of our people is of high importance
to New Zealand Police, relevant to all Police staff.

In approved situations, specialist workgroups (such as AOS, STG, SAR) have had symbols developed for
recognition of service, for use as commemorative pins, on cerfificates and awards, and for non-uniform
items for members of those groups (such as training t-shirts).

These are not operational uniform items and should not be used as part of the Police uniform or worn
or displayed in an operational setting. Any requests regarding uniform use should go through the
Capability Group capabllity@police.govt.nz

Key criterla met: Key programme work for the
organisation, relevant to all Police staff.
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New z ea'and The New Zealand Government logo identifies work produced Application of the New Zealand Government logo must follow the

by the New Zealand Public Service. Public Service Commission's guidelines, which can be found at:

Governmen f ’ogo www.ssc.govt.nz/govt-brand

Te Kawanatanga o Aotearoa
New Zealand Government
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Our fonts

Our fonts are the architecture of any material we produce. They
play a major part in how our messaging appears in a professional
and consistent manner.

23

We use three fonts which have been selected for effect, flexibility
and accessibility. We use these fonts for different purposes across
our brand.

PRINT

Metric is our primary brand typeface.

It is used for all external-facing print

applications, such as notices, manuals,

brochures, flyers, corporate reports
and posters

Metric Bold
Metric Bold Italic

Metric Semibold
Metric Semibold Italic

Metric Medium
Metric Medium Italic

Metric Regular
Metric Regular Italic

Metric Light
Metric Light Italic

Metric Thin
Metric Thin Italic

DIGITAL

Source Sans Pro is our primary brand
typeface for digital content.

Source Sans Pro should be used for
all external digital application. This
includes the Police website, social
media, apps and online advertising.

Source Sans Pro Black
Source Sans Pro Black Italic

Source Sans Pro Bold
Source Sans Pro Bold Italic

Source Sans Pro Semibold
Source Sans Pro Semibold Italic

Source Sans Pro Regular

Source Sans Pro Regular Italic

Source Sans Pro Light
Source Sans Pro Light Italic

Source Sans Pro Extra Light
Source Sans Pro Extra Light Italic

INTERNAL

Arial is our staff typeface and should
be used on all emails, presentations
and internal documents

Arial Bold
Arial Bold Italic

Arial Regular
Arial Regular Italic
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Font styling

This page outlines the standard font settings.
Use these as a guide to structure your content.

24

Leading and fracking is relevant for those using professional
design software only.

EXTRA LARGE HEADING

Font 52pt Bold Italic
Colours  navy, cyan, white

Leading 52pt
Tracking 20

NZ Police

STANDFIRST / INTRO COPY

Font 16pt Light
Colours  90% black, white
Leading 18pt

Tracking O

Deliver the services New Zealanders
expect and deserve.

LARGE HEADING

PARAGRAPH HEADING

Size 28pt Bold lfalic (P Font ~ 12pt Semibold Focused prevention through partnerships

wor oo Policing by consent o ’ Jrpannere

Leading  26pt Leading 13pt

Tracking 20 Tracking O

MEDIUM HEADING BODY COPY

Size 18pt Bold Italic Font 10pt Regular/Light New Zealand Police is working with the community fo make

Colours  navy, cyan, white Be Safe’ Feel Safe Colours  navy, cyan, black, whife New Zealanders be safe and fgrjeel safe. With over 15yOOO staff,
we provide policing services 24 hours a day, every day.

Leading 18pf Leading 13pt P P 9 Y y day

Tracking 10 Tracking O

SECTION HEADING SMALL TITLE

Size 16pt Bold Italic e Font 8pt Medium TO HAVE THE TRUST AND CONFIDENCE OF ALL

Colours  navy, cyan, white To prevenf crime and harm Colours  60% black, 60% white

L] L] L]
through exceptional Policing
Leading  16pt Leading 10pt
Tracking O Tracking 100
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Photography

A talent release form can be requested
through brand@police.govt.nz

Q)

Always ensure correct uniform and
equipment are worn in photographs

A talent release must always be
signed by staff and members of the
community when used in our photos.

®

Avoid cropping heads and be aware
of cultural sensitivities. Contact the Iwi
and Community Group if you're unsure.

Do not overly edit, filter or
stylise photography.

Our photography celebrates the diversity of our staff and the
unique communities they work in. It is focused on everyday
mahi; telling a story of connection and empathy. Imagery
should show our people, and genuine interaction with

the community wherever possible.

; f I
[MANU - KOROKIREAC
‘ =Ty §

A library of approved Police Imagery Is avallable
for download on the Ten One Image library.

Other Image requests can be sent to
brand@police.govt.nz

25
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Social media
branding

23 deaths and
158 serious

injuries

A professional and consistent look and feel to New Zealand
Police's social media presence is an important part of how our
followers see the organisation.

Queen's Birthday
weekend -
Be safe and arrive alive

[POLICE

All enquiries regarding social media content
should be sent to social.media@police.govt.nz

POLICE

26
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Police-approved icons res
location. They

Icons/pictograms

Icon requests can be sent to brand@pollce.govt.nz)

infended to be a functional support element.
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ed to replace written copy.
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Branded Stationery and promotional items are available to order via the SAP
deri + th h the Marketi d Branding t For requests for new branded Pollce stationery
ordering system, or throug € Markefing and Branding feam. or promotional Items emall brand@police.govt.nz

promOfiona’ items Note: There will be a cost for production.

BUSINESS CARDS PROMOTIONAL PRODUCTS

Business cards are ordered via SAP Pull-up banners Pens Posters

5 g e

® [arszeain <] Be Safe, Feel Safe ‘

I gty = = -
v Ta matou matakite -

w ko ténei te tino
whenua haumaru

First name Surname

o fe ao

Badges

First name Surname
Title
Department

164 & 123 4567 464 21234 5678
firstname surname@police.govt.nz

W vewzearano
(®)/PoLic Be Safe
Feel Safe

Appointment
ohwmchae
Contact Detalls

Haadquar ters
180 Molesworth Strsat PO Eox 3017 W Ington
Prons: 06 476 49 | Fax:04 5087500 | policagovt.az
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Publications

Branded publication templates are available to download from
Ten One. Where a more extensive design is required, contact

the Marketing and Brand team.

29

Templates avallable to download here:
tenone.police.govt.nz/page/brand-and-image

Deslgn requests can be sent to
tenone.police.govt.nz/form/design-request-form

POWERPOINT TEMPLATE

o on infernal or external presentations, it includes
The template is available on Ten One,
> Powerpoint'

2,
235
SRR
e Click to edit
e section header
22 § §x Subheading text goes here

FRX

313

§X

Click to edit header

Subheading text goos here

1B e tes e
s

S0 wpo tea po
P B e tem pe
P8 e tem e

LETTERHEAD TEMPLATE

Wol

REPORT TEMPLATE

for most internal rep documents but have been

Suitab
developed with a con

orting/publications. These templates are V
stent look and feel to the branding

They have been designed so staff can work on content without the need of a graphic designer

[NEW ZEaLAND

(f) | poLice

CERTIFICATE AND INVITATION TEMPLATES

We have a range
All enquiries regarding these ¢

.

of certificate and invitation templates av:
S ould be sent to brand@police.govt.nz
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Emai’ Signa fures Email signatures used by staff should be consistent in terms Our email signatures are one way that we demonstrate

of the format, the different branding elements used, as well professionalism as an organisation.

as using the correct New Zealand Police logo.
Staff should only use approved email signatures.

«  theonly logo used in email signatures should be the STANDARD EMAIL SIGNATURE POLICE TOHU EMAIL SIGNATURE
New Zealand Police logo
. any references fo workgroups, business units or Regards, Regards,
service centres should be included in the copy block First name Last name (pranouns - optional) First name Last name (pronouns - optional)
- Job Titie Job Title
of the email signature rather than as an extra graphic Workgroup o Business unt Workgroup or Business unit
or icon District - optional Inciusion District — optional Inclusion

P +64 12345678
. no other images or graphics should be included as M 46421123 4567

part of the email signature. -

* NEW ZEALAND * NIW ZEALAND
(¥) | POLICE {#) | POLICE
The four approved emall signatures can be
accessed on Ten One fo load Info Outlook
as a new slgnature. Search 'Brand' to
download them.
RAINBOW COMMUNITIES EMAIL SIGNATURE PACIFIC RESPONSIVENESS EMAIL SIGNATURE
Regards, Regards,
First name Last name (pronouns - optionar) First name Last name (pronouns - optional)
Job Title Job Titie
‘Workgroup or Business unit Workgroup or Business un t
District — optional Inclusion District — optional Inciusion
P +64 12345678 P +64 12345678
M +64 4567 M +64211 7
E B 24 E 2

() /PoLicE Dum () poLicE 4
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Vehic’e livery Please ensure the Marketing and Brand team and Fleet

Service Group are consulted regarding all design of livery For all initial livery enquiries please consult the

and de ca’s for Police vehicles. Fleet Service Group fleet.pnhg@police.govt.nz

This includes but is not limited to all operational vehicles,
mobile police bases, aircrafts and vessels, as well as
branding on non-operational fleet vehicles.

PATROL CAR EAGLE HELICOPTER

VESSEL
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Signage
Guidelines

@) POLICE

A signage manual is available
for guidance on branding
Police property.

32
A consistent design presence has been developed for police
. 8 . ; Signage requests can be sent to bran lice.govt.nz
stations and offices. Various signage elements are available gnagereq de@police.g
in various formats, both for internal and external areas of Note: costs for signage design and production will be
buildings. The National Property Group manages new builds the responfslblllty of the district or service centre the
. . . . slgnage Is for.
and major renovations, liaising with the Marketing and Brand gnag
team for sign off.
INTERNAL SIGNAGE EXTERNAL SIGNAGE
For use on internal walls, glass panels and doors. Signage options include privacy decals, For police stations and buildings. A consistent design makes our stations easily recognisable
functional wayfinding signage and branded elements for aesthetic purposes. to the public. More subtle options are available for buildings that are not public-facing
o © mmw o o
m 40,
[T @
MEETING 222
Rama hui X4

AUTHORISED

PERSONNEL ONLY
Hunga ahei anahe

Reception
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