


Rationale

While we are separate strands, we are stronger together. 

As we move towards a unified brand expression in 2023 the steps 
we take to get there are important in both maintaining the mana 
of the existing organisational brands, and in helping  our many 
audiences make sense and meaning of the relationships between 
the brands.

This document outlines our approach to co-branding with our 
network. Co-branding will enable us to visually tell our story as a 
unified organisation where we are stronger together.

Strengthening  
our bonds
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Ngā mihi 
Thank you

 Te Pūkenga co-branding guidelines 
Last updated 18 August 2022

We hope this guide provides you with an overview 
of how to co-brand with Te Pūkenga. As you create 
new assets and material please share your final 
artwork with us so we can keep a copy on file. 

If you’re having trouble with anything in this guide, 
you’re missing brand elements or you just have a 
question, please contact our Communications and 
Marketing team at: marketing@tepūkenga.ac.nz
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