Te Pukenga

Co-branding guidelines



Rationale

Strengthening
our bonds
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While we are separate strands, we are stronger together.

As we move towards a unified brand expression in 2023 the steps
we take to get there are important in both maintaining the mana
of the existing organisational brands, and in helping our many
audiences make sense and meaning of the relationships between
the brands.

This document outlines our approach to co-branding with our
network. Co-branding wiil enable us to visually tell our story as a
unified organisation where we are stronger together.



Contents

Introduction

Kia ora, welcome to the co-branding guidelines for
Te Plkenga.

This document is a tool to help you successfully
maintain a consistent and professional visual identity
for Te PUkenga. It describes the correct design
practices necessary for preserving the integrity of
the brand and avoiding visual inconsistencies across
brand applications.
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Te Plkenga is bringing together a network of
Institutes of Technology and Polytechnics, and BCITO
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Pasifika and disabled learners), and their whanau
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Co-branding logo

Horizontal
double logo
lockup

When partner logos are shown in close
proximity to each other in a brand-neutral
environment, Te Pakenga logo will be
placed on the right.
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Partner logo

Te Pukenga

Clearspace and/Mmifiimumssize

This padding is based off the width of the tohu — and 1/2
width for our primary marks.

Note this is the mintfmum distance for space around the
logo, and¢hotsa fixed amount.

30mm minimum




Co-branding logo

Horizontal
double logo
lockup
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Horizontal double logo lockup

Working

Horizontal double logo lockup

Examples

SWintec | \=7 Te Pukenga

Competenz (g) | =7 Te Pukenga

INFRASTRUCTURE TRAINING

CONNEZIS | \=7 Te Pikenga

| =7 Te Pukenga

building people



Co-branding logo

Stacked double

logo lockup

Partner logo Sees , , Partner logo [EEESEN IS
When partner logos are shown in close T e - : i i oo

proximity to each other in a brand-neutral
environment, Te Pakenga logo will be

Te Pukenga

placed on the right.

18mm minimum

Clearspace and minimurp/size

This padding is based off the‘width of the'tohu — 1/3
width for our primary mark.

Note this is the minimum distance for space around the
logo, and not a*fixed amount:
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Co-branding logo
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Stacked douhle logo lockup

Horizontal double logo lockup

Lockups with
straplines

Co-branding logo
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Co-branding logo

Horizontal and
Stacked triple
logo lockup

In some cases, three logos are required to
be co-branded. When partner logos are
shown in close proximity to each other in
a brand-neutral environment, Te Pakenga
logo will be placed on the right.
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Partner logo

Partner logo

Partner logo

Partner logo

Te Pukenga

Partner logo

Partner logo

Partner logo

18mm minimum

30mm minimum

Clearspace and minimum size

This padding is based off the width of the tohu —
and 1/2 width for our primary marks.

Note this is the minimum distance for space
around the logo, and not a fixed amount.




Co-branding logo

Horizontal and
Stacked triple
logo lockup
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Horizontal triple logo lockup

Working

Horizontal triple logo lockup

Examples

.I

§Il

Whitireia | «&X WelTec

EW ZEALAN D Te'Whare Wananga o tfe Awakairangi

Stacked triple lo

Working

Whnt;rena
R N R

goYegkup

\=7 Te Pukenga

Stacked triple logo lockup

Examples

Whitireia
NEW ZEALAND

WelTec

Te Pukenga



Co-branding logo

Tohu double
and triple mark
lockup

This version should only be used with
absolutely necessary and when supported
by full Te PGkenga branding.
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Double and triple mark lockup

Showing the workings of how the ratios were devised.

Double and triple mark lockup

Examples

F
;“




Co-branding print examples

Certificate

New Zealand Certifcates, New Zealand
Diplomas, and Microcredentials should
be landscape.

Certificates must comply with NZQA policy.

Qualifications level 7 and above can be portrait.

Signatures of verification: A signature from
a representative of the awarding organisation
and role/job title is required. The use of NZQA
staff signatures (such as used on National
Certificates and Diplomas) are not permitted.
This field must be completed by Te PUkenga
Chief Executive or other senior staff with
authority to confirm award on behalf of the
organisation.
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Landscape

National Certificate
in Manufacturing
Level 3

This is to certify that on 21 January 2023

Manu Mohan

by Competenz and accredited under the provisions of the New Zealand Education Act 1989

Portrait (L

has met the requirements of the programme and has been awarded the above qualnfcatonOi &\

XXXXXXXX XXXXXXXXX XXXXXXXX XXXXXXXXX
Job title to go here Job title to go here
Competenz Te Pukenga

For details of standards achieved by the holder of this certificate, refer to the Record of Ac
125 The Terrace, PO Box 160, Wellington 6140, New Zealand.

ts)

Competenz

¥

Te Pukenga

Issued: 29 December 2022
NSN: XXXXXXXXXX

National Certificate
in Manufacturing
Level 7

This is to certify that on 21 January 2023

Manu Mohan

has met the requirements of the programme and has been
awarded the above qualification by Competenz and accredited
under the provisions of the New Zealand Education Act 1989

XXXXXXXX XXXXXXXXX XXXXXXXX XXXXXXXXX
Job title to go here Job title to go here
Competenz Te Pakenga

For details of standards achieved by the holder of this certificate,
refer to the Record of Achievement issued by the New Zealand Qualifications Authority,
125 The Terrace, PO Box 160, Wellington 6140, New Zealand.

&

Competenz

=

Te Pukenga

Issued: 29 December 2022
NSN: XXXXXXXXXX



Co-branding print examples

Letterhead and
business card
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Skills 0/
for
iInduistry Yohn

Tomai mo gaiuega

j.doe@competenz.org.nz
(g) 027 243 2367
09 539 9817
2 Competenz Te Pukenga
competenz.org.nz

()

Competenz

=

Te Pukenga




Co-branding print examples

Brochures and
handbooks

New Zealand
qualifications
for print,
packaging and
signmaking

Engineering
fabrication




Co-branding digital examples

Website
o

N

Competenz (g) ‘ \=7 Te Pukenga
The common footer provides a consistent

approach to introducing Te PUkenga to each

subsidiary website. A primary purpose is e @ e
to link to content that outlines the changes

for who learners will be enrolled with, plus

provides a link to search networkwide learning

options. A code package is available for easier

implementation.

ompetenz (@) ‘ \ Te Pukenga

Competenz (8) ‘ X Te Pukenga

g Te Pukenga

N/

V Competenz @) ‘ g’l‘e Pukenga
C)\v
N
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Co-branding digital examples

Email
signature

17 Te Pakenga co-branding guidelines

To: firstname.lastname@tepukenga.ac.nz

From: j.doe@competenz.org.nz

Subject: Education

Kia ora Firstname,

John Doe
Careers Advisor

Competenz (g) ‘

PO Box 9005
Newmarket
Auckland 9
027 6
09

competenz.org.n\

<

que sit essi odi sim eiclis serunt lum rerium
atiisitatem autescil iumquat hicidiciento
tectisquis res non percillatur, secus arum

expelent.

John Doe
Careers Advisor

Competenz () | \=7 Te Piikenga

PO Box 9005
Newmarket
Auckland 1149

027 243 2367
09 539 9817

competenz.org.nz




Co-branding car examples

Car branding

o’ )
< //
7 N
‘P Loy X
Mazda CX5 \ (&) g
Colour: Light D I‘ N\ Competenz | TePpukenga
Scale 1:20 NV
|
5 4,550mm

0800 526 1800 competenz.org.nz /I

Apprenticeships & industry training

1,840mm

Apprenticeships
& industry training

| (2
' Competenz
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Apprenticeships
& industry training

=/

Te Pukenga | :



Co-branding car examples

Car branding

Apprenticeships

& industry training
e &
Mazda 3 hatchback Competenz | TePukenga

Colour: Dark
Scale 1:20

2017 model shown here 4,470mm
Adjustments may be required for latest model

0800 526 1800 competenz.org.nz

Apprenticeships & industry training

Apprenticeships
& industry training

=

Te Pukenga

()

Competenz
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Co-branding car examples

Car branding

2021 model shown here
Adjustments may be required for latest model



Co-branding signage examples

Signage

When partner logos or names are shown
in close proximity to each otherin a
brand-neutral environment, Te PUkenga
logo will be placed on the right.
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Typography

Examples

Wintec | Te Pukenga

O B

Horizontal d
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(ﬁlogo lockup
Examples%

i

FsWintec ‘ \=7 Te Pukenga

BT

le Hunga Hanga Matou
building people

Competenz () ‘ \=7 Te Pukenga




Co-branding signage examples

Signage
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o O
& e
SO
SN’
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Compete 2 (CV, & Te Ftke:. 2

BCITO | Competenz | Te Pikenga
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Ngi ihi Te Pikenga co-branding guidelines We hope this guide provides you with an overview

Last updated 18 August 2022 of how to co-brand with Te PGkenga. As you create
new assets and material please share your final

k with us so we can keep a copy on file.
Thank you

If you're having trouble with anything in this guide,
you're missing brand elements or you just have a
question, please contact our Communications and
Marketing team at: marketing@tepukenga.ac.nz
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